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GENERATING EFFECTIVE EARNED MEDIA /
MAKING THE MOST OF YOUR
CONSTITUENT WORK WEEK

U.S. CONGRESSMAN KEVIN BRADY TX-08

Offense vs. Defense

= Tough votes create opportunity

0 Lay out solid framework for your position
0 Message from home - not Washington

When we are fighting at home we are winning,
when we are fighting in Washington we are losing.
- Former Majority Leader Tom Delay




What does a successful work period look like?

0 THEME is EVERYTHING

o Timely message

0 Establish your credibility
and ownership of policy issues

o Promotion
0 Maximizing coverage

o Creatively built events
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Maximize News Coverage of Every Event
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Local News Coverage — Earned Media




National Issue — Local Impact

Hospital CEO Roundtable
— Response to Obamacare

Expert Panelist Discussion
Drilling Moratorium

Save our Physician-owned
Hospitals

Physicians Opposed — Healthcare Reform

Energy Roundtable with CEOs

THE HOUSTON CHRONICLE
DISASTER IN THE GULF

Offshore firms
trying to learn
the new drill

l Confuslon over rules enacted
wake of disaster slows resumption

By BRETT CLANTON.
wousTax €

=% prune: Companies say rules vaguely written

CONTINUED FROM PAGE B1
Companies operating in
the Gulf's shallow waters —
by the

ading
regulators to hold up appmv
al of drilling permits.
analysts say deep-water drill
ers now could face similar
d

to take some time to figure
oulhowwmldylhenu .
OUSTON CHEON

;" UBS anal,
Anngcdkawmelnampon FORUM: mmawmwmmwﬁmmm;mdmmmmmwm

3/22/2011



Industry Tour & Employee Town Halls

Cintas Employee Meet & Greet

Halliburton Employee Town Hall

Baker Hughes Employee Town Hall Apache Employee Town Hall

Partner with your Community

Newton Sbup Luncheon
Operation Holiday Heroes Honor Flights
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Capitalize on Every Event

Closing & Re-Cap

o It's not about quantity — but quality

0 Reporters love a one stop shop

o THEME is EVERYTHING.




