
Facebook and Congress
Contact - UScongress@facebook.com

Profiles vs. Pages

•	 Profiles are for individuals.

•	 Pages for celebrities/brands/politicians, etc. 

•	 You can tell which it is by looking at the URL, does it say “profile” or “page?”

•	 Members should have “government official” page for their official work.  Members may also 
want to have a separate profile for their own.

Creating a Government Official Page

•	 Your office can create a “Government Official” page; Facebook does not have to create it.

•	 Go to http://Facebook.com/page, then “Artist, Band, or Public Figure” and select “Government 
Official.”

•	 Create a page and then fill out the page’s information  (quick-start guide: http://tinyurl.com/
FBpagesetup)

Page Admins 

•	 Each page requires at least one profile to be a page admin for security reasons. 

•	 Do not create a profile for your office to control a member’s page; this is a violation of the 
Facebook Terms of Service.

•	 If your member would like to be an admin for their page, create a profile for them, adjust the 
privacy settings (Facebook.com/privacy), and make them an admin. Do not ever share your 
personal login or password.

Rules 

•	 Pages or Profiles cannot be transferred between the official and campaign side, they are cam-
paign or official assets just like a website or email list.  Be sure and comply with all applicable 
Congressional rules, election laws, and other requirements.

•	 Your office is responsible for ensuring the content on a page is in compliance with Congressio-
nal rules.

•	 You can request ads be removed from a “Government Official page” by sending the URL for 
your page along with the request to remove ads to UScongress@facebook.com.

Existing Facebook Presence 

•	 You can request that a “Politician” page used on the official side be transferred to a “govern-
ment official” by emailing the URL and request to UScongress@facebook.com.

•	 If your office has been using a profile, set up a “Government Official” page using the instruc-
tions above. Then, email the URLs of both the profile and the page and a request to transfer 
the profile to a page to UScongress@facebook.com.



what to do if you have a profile
Facebook and Congress

Profile have URL’s that say facebook.com/profile.php 

Profile - Campaign

Profiles used or 
created by campaign.

Convert to a “Politician” page
but use only on campaign side.

To convert, email 
uscongress@facebook.com.

Profile - Official
Profiles being used

for constituent 
outreach.

Convert to “Government Official”
page but use only on official side.

To convert, email 
uscongress@facebook.com.

Profile - Personal
Used for personal 
contact (with your 

kids, etc.)

Do nothing. Be aware
of any congressional rules

or election laws that may apply. 
Adjust privacy settings.

Profiles may administer
official or campaign pages.



what to do if you have a page
Facebook and Congress

Pages have URL’s that say facebook.com/pages/name

Page - Campaign
Page used or created 

by campaign.

Keep campaign page and run from 
campaign side.

If you want a separate official presence, 
create a “Government Official” page to 

run from official side.

Page - Official
Page being used for 

constituent outreach.

Page - Created by Facebook

FB 2006 election 
created pages

If already a “Government Official” 
category page do nothing.

If using a “Politician” page, convert to 
“Government Official” page but use only 

on the official side.
To convert, email 

uscongress@facebook.com

Facebook created pages for all 
candidates in the 2006 cycle.  Some of 

these pages are still out there unclaimed 
and can be distinguished by their 

American flag photo.
email uscongress@facebook.com to 

claim page but use only on campaign 
side.



Government Official Page Guide:
A Facebook presence for your official duties. 

Solution
Through the Facebook advertising platform, HanPerson was able to target a wider, international au-

dience and convert them at a much lower cost than anticipated. Facebook features such as social 

actions, news feed, and user profiles had a multiplying effect on their distribution which in turn 

maximized their advertising ROI.

Results
Sumokahn user growth on Facebook exceeded HanPerson’s initial expectations. Within 3 weeks of 

launching, they were able to grow their user base from zero to over 1,500 daily active users who 

spend an average of 18 minutes per day in SumoKhan. This growth was achieved purely on the 

strength of Facebook advertising and Facebook’s distribution channels.

“The other big surprise for us has been the growth of the International audience for SumoKhan. 

The geographic targeting of Facebook ads allowed us to experiment and discover countries where 

we could acquire active users. By iterating and optimizing our geographic and demographic target-

ing, we were able to drive greater growth by maximizing our advertising investment.”

“We wanted to experiment with different advertising and targeting strategies and then scale up 

incrementally instead of making a large up-front commitment.”

Edit
Change your page 
options.

Wall
The central location 
for activity on the 
page posted by you 
or your fans. 

“Fans,” not “Supporters”
As recommended by 
House Admin/Senate Rules and Admin.

Tabs
Help keep pages 
organized.

Paid ads removed
Facebook house ads 
remain.

Publisher
Use the publisher to 
add rich content 
including: photos, 
videos, notes/blogs, 
events and more.



Facebook Public Profiles: Public Figures

Facebook Public Profiles:

Public Figures
The Opportunity

If you are a celebrity, athlete, politician or public figure, with Facebook public profiles, 

you can create an authentic connection with millions of fans and supporters on Facebook 

by communicating with your real voice and participating in the conversations already 

happening about you online.  Are you a:

Celebrity•	

Athlete•	

Politician•	

Public Figure•	

Connection: Your fans and supporters have an incredible desire to connect with you, get 

updates on your every-day life and hear what is on your mind – direct from the source. Get 

access and engage in real-time with your fans – be apart of the conversation.

Content: Share your thoughts, updates about the causes you support, exclusive 

information on what is happening in your life, behind the scenes photos or videos and 

more, with the privacy controls you need to protect yourself online.

Distribution: Get the power of global reach and instant access to your fans through News 

Feed, viral distribution and targeted updates. With Facebook, you have the flexibility and 

controls to share want you want to share with the people you want to share it with. 



Facebook Public Profiles: Public Figures

Tips & Tricks

Publisher & Wall: Use the Publisher on the Wall tab to update your Status, upload new 

photos or videos, post Notes or Links to interesting content. Be sure to highlight recent 

news and information and remember that bringing your real voice to the content makes it 

that much more engaging.   

Favorite Pages: Use Favorite Pages to 

highlight any other poblic profiles on 

Facebook you are affiliated with, other 

brands, products or people your support or 

just other entities you respect or care about

Share, Like and Commenting: Remind people connected to your public profile to participate 

on your page. The more people share, like or comment on your content the wider 

distribution you will receive through News Feed. Be sure to post engaging, relevant content 

at a pace that is steady without being overwhelming to your fan base.  

Targeted Updates: In addition to News Feed distribution, you can send targeted updates to 

the people connected to you about about special promotions, appearances or other exciting 

news within specific geographical areas.		
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